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Increased competition in the telecommunications market of the 
telecommunications companies make the loss of customers is becoming 
increasingly serious, the establishment of efficient customer management 
system has become necessary to choose the telecommunications business. 
In this paper, a China Mobile subsidiary Fujian Mobile, Fujian developed 
analysis system operators and mobile customers against the backdrop of 
the loss analysis system on the application of data warehouse and data 
mining technology for mobile customers design principle of the loss of 
the analysis of data warehouse and data mining model, and the use of 
large-scale database development tool for oracle 9i data warehouse 
development and design of the prototype, the use of statements has a strong 
function of the production and display of data to show the dynamic 
interaction Cognos tools to show customers the loss of multi-dimensional 
data, the use of the use of a wide range of technology is mature, stable 
operation of the data mining software Design Clementine data mining model 
churn. 
In this paper, the loss of major clients around the mobile data 
warehouse design, OLAP front-end display of customer loss, customer loss 
of data mining analysis to study three aspects of modeling. 
In data warehouses, this paper, the concept of the principle of data 
warehouse and data warehouse development methodology, the data warehouse 
focuses on the development of models and design analysis of a mobile client 
as its theme the fact that the loss of the data warehouse development model 
star. The use of large-scale database development tool oracle data 
warehouse to establish a prototype model to achieve the star of the 
dimension table and fact table in cubic topology. 
The loss of data mining in customer analysis modeling, in front of 















of data mining, the establishment of mobile customer churn prediction 
model, and accuracy, coverage, enhance the rate of the three face models 
for evaluation.  
In the OLAP data to show, through OLAP tools for data integration, 
processing, etc., and through the establishment of an analysis of the 
different applications of data warehouse data in a fast, multi-angle, 
complex analysis, and for mobile company managers at all levels to provide 
a flexible easy-to-use user interface. 
Finally, the paper summarizes the major work on the direction of 
further research. 
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